ROMMELL MONTENEGRO, Marketing Research Professional
American Marketing
1311 Ironwood St, La Habra, CA 90631, rommellmontenegro@gmail.com, 510-316-8575
Association Member
Bachelor of Arts in Political Economy, University of California, Berkeley, Attended Sept 2002 to May 2006
Principles of Marketing Research Certificate, Marketing Research Institute International, February 2009
Graduate Certificate in Applied Statistics, Pennsylvania State University, World Campus, Jan 2009 to Jan 2010
    Coursework: Applied Statistics, Regression Methods, Data Analysis with SAS, Applied Multivariate Statistical Analysis
FREELANCE CONTRACT-BASED MARKETING RESEARCH EXPERIENCE
June 08
Strategic Internet Media Market Researcher, Green Innovation Exchange (GIX), Canoga Park, CA [Green Business Conference]
 -Dec 08 
•Conducted custom internet research to strategically target most viable green market segment for GIX conference
  
•Tracked cost-saving green business market trends to identify sustainable corporate leaders

•Compiled an extensive, descriptive database of over 200 competing conferences


•Researched complete marketing information of over 225 target associations, business, government agencies and nonprofits



•Monitored over 100 blogs through bloglines.com, identified 125 websites and socially bookmarked over 600 pages on Delicious.com


•Designed an automated Macro-based research method to efficiently build Excel databases directly from internet research
June 08
Sales & Marketing Database Assistant, Efficient-Analytics, Inc, San Francisco, CA [Market Research Automation Software Firm]
-July 08   
•Developed & executed protocol to build a salesforce.com-compatible marketing/sales database of 500 research end-users

  
•Screened and prioritized over 1000 sales prospects into stratified levels of demonstrated interest

  
•Imported the newly created database into new salesforce.com account and customized basic reporting functions
 May 08
Consumer Food Focus Group Recruiter, Wharf Research, San Francisco, CA [Qualitative Market Research Firm]
-July 08
•Recruited, screened and scheduled participants for national & local focus group studies

  
•Performed on-site administrative and logistical duties
March 08
Transportation Studies Research Assistant, Corey, Canapary & Galanis Research, San Francisco, CA [Public Policy Market Research Firm]
-May 08
•Conducted municipal para-transit CATI surveys for the county of San Francisco
   
•Prepared and compiled all field survey materials according to schedule for distribution to BART survey sites

  
•Executed and tracked ad hoc administrative updates to survey selection patterns


•Received, reviewed, preliminarily processed and relayed survey data & materials returned from survey sites


•Executed field logistical assistance, survey distribution and final audit of in house batching/coding to send to data entry service


•Tracked, documented and reported assignment of survey numeration within English, Spanish and Chinese universes of over 155,000 surveys


•Communicated inventory levels of survey materials and projected their depletion in order to identify restocking or reallocation needs

PROFESIONAL SERVICES EMPOLYMENT

  Sept 07
Marketing Events Coordinator, Granicus Inc., San Francisco, CA [Government Software and Services Provider]
  -Feb 08
•Coordinated pre-conference logistical event planning for Granicus's participation and follow-up strategy at 13 municipal government events
   
•Used custom Salesforce.com marketing campaigns to track progress, organize and record event details for interdepartmental coordination

 
•Coordinated Finance/Accounting, Sales, Design and other Marketing functions to meet the demands event marketing campaign


•Negotiated event sponsorship to obtain conference attendee contact lists which were cleaned and prepared for entry e-mail campaigns

•Compiled a national database of marketing events and corresponding B2B marketing opportunities from over 180 municipal associations
   Feb 07
International Fair Trade Conference Coordinator, TransFair USA, Oakland CA [International Fair Trade Certifier]

 -July 07
•Coordinated over 110 attendees from Latin America, Asia & Africa to participate in a specialty coffee conference in Long Beach, CA
   
•Solicited over $60,000 in payments, registered booth/conference/tradeshow/workshop participation & assigned lodging
 
•Provided and prepared onsite full-time support, orientation/logistical information packets with itineraries and marketing material

•Concurrent to learning the position, developed an excel-based registration platform in 3 languages to improve & institutionalize event

preparation procedures. Developed a manual to consult future coordinators on the methodological organization required of the position
 Oct 06
Non-Profit Public Audit Intern, IZABAL, BERNACIAK & COMPANY, San Francisco CA [Non-Profit CPA Firm]
 -Dec 06
•Collected and analyzed onsite financial and operational data to detect any statistically significant deficient controls or non-compliance with                                                                             ( 
laws, regulations, & management policies of the accounting systems of various non-profit clients
 July 06
Non-Profit Transportation Audit Intern, QUEZADA & COMPANY, Pasadena CA [Non-Profit CPA Firm]
 -Sept 06
•Collected & analyzed on-site L.A Mass Transit data to detect & report deficient controls or non-compliance with laws, regulations, & 
   
Management policies of the accounting aystem that administer operational data, fare collection and mileage

PRODUCTIVITY SOFTWARE EXPERTISE: Entire MS Office Suite, Salesforce.com, CRM Databases, Online Syndicated Research Sites
LANGUAGES: Native Spanish speaker with advanced in Spanish college-level language instruction.  Studied graduate-level economic & political development in Spanish at the University of Costa Rica while also independently living in San José for seven months.

ADENDUM TO PROFESSIONAL EXPERIENCE (Relevant Experience Earned during undergraduate education)

INROADS Management Trainee Intern, CINTAS CORPORATION, Pico Rivera CA [Facilities Services Provider]

For three college summers as an INROADS intern, practiced problem solving, people management & organizational skills while assigned as a 

Cross functional apprenticing mid-level manager for administrative, production & customer service departments


May 05
•Co-supervised and coordinated production flows & inventory levels of over 40 bulk area products in order to eliminate delivery shortages
-Aug 05
•Provided critical translations that improved relations & general communication between management & front-line employees

May 04
•Implemented a software-based method to more efficiently coordinate delivery of over $30,000 in product to over 100 clients
-Aug 04
•Assisted mid level management at meetings to improve current & on-going quality, customer service & production supervision

May 03
•Developed bilingual training & statistically based program materials for a quality assessment standard to coach over 80 Spanish-only 
-Aug 03
speaking employees to improve quality. Compiled a program resource manual with all tools required for implementation at other locations

•Reported bilingually at weekly production meetings to highlight areas of successful improvement, solicit front-line employee input, buy in, and 

relayed interdepartmental quality concerns


Pro-Bono Non-Profit Marketing Consultant, One year, 3 Semester-long assignments: Fall 03 & 04 & Spring 05


THE BERKELEY GROUP, Berkeley CA [Non-profit Pro-Bono Marketing Consulting Student Group]
Feb 05
COMET SKATEBOARDS, Spring 2005 Semester
-May 05
Coordinated five pro bono student consultants to define & justify the implementation of a cross marketing product launch strategy 


that exploited buying decisions to partner with companies that would form a Life of Health & Sustainability keirestu


•Based upon the results of a focus group, designed a concise survey to compile & analyze data needed to support empirically-based 

conclusions that assisted in defining Comet’s LOHAS marketing program implementation strategy


•Coordinated and executed onsite consumer surveys at strategic locations to query skaters at large, as well as Comet's early-adopters on 

brand awareness, effective & potentially successful promotion-strategies, price sensitivity, purchasing patterns & distribution preferences

Sept 04
ACAPULCO RECORDS (AR), Non-profit Student Consultant, Fall 2004
-Dec 04
•Recommended IT, P.O.S. & inventory management improvements to prepare AR for an commercial website with which it could compete 

(4 MO)
with the market leader’s online presence & capitalize upon providing AR’s Mexican niche-selection to the online retail music market
Sept 03
CALIFORNIA COMMON CAUSE TEAM, Non-profit Student Consultant, Fall 2003
-Dec 04
•Researched demographics to target new membership & recommended methods of soliciting data from current membership to assist in

(4 MO)
developing new recruitment and marketing practices for Common Cause, a government watchdog organization
